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‘Mid-Century Ads: Advertising from the Mad Men Era’

Lead

The US series ‘Mad Men’ has been the biggest thing on TV in recent years. Now, with the fifth season just
hitting the screens, a new book has been published celebrating the era of the hard-drinking, even harder
smoking and generally ‘hip’ world of advertising in the 1950s and 1960s.

Post-War America enjoyed one of the nation's biggest-ever consumer booms. The American public wanted to
spend in a big way, and it was down to advertising agencies to create ever-more-innovative campaigns to
sway opinion away from one brand or product, and towards another.

Hence the growth of the famous agencies and the ‘Don Draper clones’ with their sharp suits, ever-present full-
strength cigarettes and appreciative eye for the ladies.

LU -ER O  nodeit americas power mower

Mext time you're in Lamar, Missour,
stop in anid see the men who make the
Lawn-Bioy and the way chese superl
mathings are constracred.

1f your trips to australl Missoars are
rare, you ¢an see n Lawn-Boy right in
yoaie owi ncighbocheod, Enterprmiag
merchants have them for sale in cvery
community. Owners will tefl you Lawn-
Bay is 4o stastiegly diffesene thay it &
folly to bay any other brand.

The new Lawn.Boy i lighrweghe,
brillinntly  designed aml styled, atag-
geringly law in cost. Kitten-quies bur
tiger-tough, Lawn-Boy dos nor ane,
bt four big jobes of lawn maintcnanee
(... . cuts grass, cuts weeds, trims close,
mlehes leaves),

Al ax the erawning leaturs there's
the powerful = hop. Iron Herse, the
engine conceived nmd huile exclusively
for the new 1055 Lawm.Ioy, Heee, siz,

there's power and to spare—but quice
ax o pair of old sneakers,

Friersl, slo net buy a pawer mower
ur;laullv_ Talk o men whoe keow
thom and wse them, Seck out your
Lawn-Boy «ealer (believe s, he's nor
far). Ty ir, you'll buy ie, Mode guly by
RV Menpfacturing Company, Lawer,
Mo, A subsidiary of Quitoard, Murine
awd Mm.'q.fmmug C.:wlp.m;,—. Frry e e,f
Fedwrresi and Exfnrade sutboand mesters.
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If the warld looked like this,

and you wented to buy a cor that sticks out o litile,

you probably waouldnl buy o Volkswogen Sialion Wagon.
But in case you havent noticed, the world doesn't lock like
So il you've wonted to buy o car thot sticks oul a litlle,

you know just what 1o do. @
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A BOLD NEW ~-CAR FOR A BOLD M E W .GENEF'\‘flTlE';'N

L R T T e PR WG B EVERE FOATIAS 18 LAETY FLATE &LaS

BOLD PONTIAC

PONTIAC MOTOR DIVISION OF GENERAL MOTORE CORPORATION
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| dreamed | was a knockout

in my Wﬁfygﬂ 077)2'5!22

Arabesque®. .. new Maidenform bra. .. has bias-cut center.afattraction for superl
separation .. insert of elastic for comfort. . floral circular stitching for the most benutifil contours!
White in A, B, € cups, just 2.50. Ao pre-dhaped (ight foam ning) 3.50.
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In its 720 pages, the two-volume, slip-cased book from Taschen covers this era. Authors Jim Heimann and
Steven Heller have painstakingly sought out some of the best ads and campaigns from this period, all digitally
remastered to look as bright and fresh as they did over 50 years ago.

Photos: Taschen
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